Training scheme of undergraduate talents majoring in advertising
I. Overview of Major
1. Professional construction situation:
Advertising major of Beijing University of Technology was set up to meet the needs of Beijing's economic, social and cultural construction for large-scale information dissemination and cultural creative talents in the new media era. It was established in 2001 in the then College of Humanities and Social Sciences, and began to recruit the first undergraduate students in 2002. In 2004, the advertising major enrolled foreign students for the first time. In 2009, the Department of Advertising was awarded the title of "Advanced Collective of Capital Education" by Beijing Education Trade Union. In 2012, it recruited the first batch of undergraduate students majoring in advertising with minor and double degrees. In April 2018, the advertising major was merged into the College of Art and Design from the Department of Grammar.
Advertising majors are both liberal arts and sciences. At present, each class has two classes, with a total of about 260 students. Students are mainly from Beijing, and about 20% are enrolled from other provinces and cities. There are 10 professional teachers, who come from advertising, communication, art, design, radio and television art, management and other professional fields. At present, the advertising major has modern advertising research centers, advertising training bases and other scientific research institutions and practice places, advanced basic teaching laboratories, innovative practice bases with Beijing Advertising Company Limited, iFeng, Capital Museum and many other industry units, which provide important support for professional practice teaching and social services.
2. Resources and advantages:
Advertising major belongs to the Department of Media and Art Theory, School of Art and Design, Beijing University of Technology, which has resources and advantages in the fields of theoretical and practical research and teaching. Professional talent training has delivered high-quality applied innovative talents with comprehensive artistic and humanistic qualities, active creative thinking and innovative consciousness, strong creative expression and planning and implementation, competent for all-media marketing communication and strong management ability. Over the years, teachers and students majoring in advertising have achieved outstanding results in various national advertising competitions. By 2019, they had won 5 national first prizes, 9 second prizes, 14 third prizes and 47 excellent prizes. There are 27 provincial and ministerial first prizes, 29 second prizes, 66 third prizes, 112 preferred prizes and 478 excellent prizes. The level and number of awards are among the best in the capital and national universities. In 2013 and 2018, Beijing University of Technology won the "Excellent School Award" in the National College Student Advertising Art Competition respectively. In 2007, 2018 and 2019, Beijing University of Technology won the "Excellent Organization Award in Beijing Division" of the National University Student Advertising Art Competition. In 2014, Beijing University of Technology won the Golden Award of Taiwan Times, the only "Best School Golden Award" in mainland universities. In addition, teachers and students majoring in advertising have provided services to schools and social departments in the fields of campus culture construction, enterprise and government consultation, creation of public film and television cultural works, cultural industry planning, etc., and achieved remarkable results, resulting in considerable social and economic benefits, and made outstanding contributions to training advertising talents, promoting campus culture construction and capital construction. Graduates can be engaged in advertising management, advertising planning, advertising creativity, advertising design, Advertisement Copy Writing, new media marketing, market research and other related work in professional advertising companies, news media, publicity and marketing departments of various enterprises and institutions, government advertising management agencies and other units. Graduates have excellent work performance and are well received by well-known enterprises at home and abroad. Graduates are in short supply, and students have great freedom in choosing jobs.
3. Features: 1. Characteristics of the training goal of compound and applied advertising talents; 2. Teaching+competition+practice+project, characteristics of practical ability training mode of collaborative innovation; 3. Taking discipline competition as a breakthrough, the characteristics of improving students' innovation and practical ability; 4. Exploring the teaching characteristics of various teaching forms and evaluation methods; 5. Closely focusing on the characteristics of teaching and research on campus culture construction and social service. In the mode of running a school, Industry-University-Research integrates with each other. Efforts were made to cooperate in teaching, scientific research, professional practice, student employment and other aspects, and make full use of educational resources such as professional discipline competitions and school Creation Business bases, so that undergraduate teaching can better meet the needs of society and market, and students can be close to social reality in the process of learning, and enhance social adaptability and employment competitiveness.
II. Thinking of Making Training Plan
1. Adhere to Xi Jinping's new era of socialism with Chinese characteristics as a guide, implement the spirit of the 19th Party Congress and the spirit of the National Education Conference of the whole city, follow the reform direction of the Outline of the National Medium-and Long-term Education Reform and Development Plan (2010-2020) and China Education Modernization 2035 and the National Standard for the Teaching Quality of Undergraduate Majors in Ordinary Colleges and Universities (2018) (hereinafter referred to as the "National Standard") issued by the Ministry of Education, and adhere to the principle of "cultivating people by virtue, laying a solid foundation, highlighting practice, encouraging innovation, promoting cross-cutting and facing the world", aiming at cultivating "first-class talents".
2. Actively adapt to the actual needs of the economic construction and scientific and technological development of the country and the capital, especially to the requirements of the capital's knowledge economy and cultural and creative industry development for talent training at the beginning of the 21st century, and integrate into our school's orientation of "standing in Beijing, integrating into Beijing, radiating the whole country and facing the world" and development strategy of "connotation, characteristics and differentiation", so as to help accelerate the construction goal of "Double First-Rate", fully implement quality education and stress students' all-round development and personality development.
3. According to the trend of increasing internationalization and cross-cultural exchanges driven by economic and cultural globalization, cultivate students' foreign language and foreign cultural and artistic knowledge literacy, and cultivate students to become applied and compound talents with international awareness, familiarity with international rules and good communication and cooperation.
4. To embody the modern educational concept and reflect the educational reform achievements in recent years, it constructs the knowledge structure of the coordinated development of knowledge, ability and quality, as well as the curriculum system, teaching contents and teaching methods that are beneficial to the innovative spirit, practical ability, learning ability, adaptability and development ability according to the idea and mode of student-centered learning.
5. Implement the principles of strengthening foundation, broadening majors and enhancing adaptability, give full play to the advantages of educational resources platform of College of Art and Design, and carry out the integration and development of disciplines and majors.
6. Starting from the integrity of the ability structure, highlight the cultivation of students' comprehensive ability in creative conception, creative presentation, media communication, marketing, operation and management, etc. On the one hand, it adapts to the frequent job rotation in the advertising culture and media industry and the reality of the demand for generalists; on the other hand, it distinguishes the current trend of subdivided teaching in the direction of advertising major, and highlights the advantages of students majoring in advertising in Beijing University of Technology in the cultivation of comprehensive ability structure.
7. Take the cultivation of creative thinking as the core, and highlight students' creative thinking teaching in the fields of plane, film and television, writing, etc. in the course group setting. In addition, strengthen the cooperation of Industry-University-Research, and promote the connected teaching of teaching guidance and professional competition, application of science and technology and enterprise proposition.
8. Highlight the pertinence for the country, especially the emerging fields such as creative economy, media industry and cultural and artistic communication in the capital.
9. Highlight the interactive promotion and sustainability of personnel training and teachers' research direction.
10. Highlight the sustainability of students' growth and cultivate students with employment competitiveness and growth and development potential.
III. Training Objectives
In terms of professional training objectives, we aim at training "first-class talents" according to the school's proposal of "cultivating people by virtue, laying a solid foundation, highlighting practice, encouraging innovation, promoting cross-cutting, and facing the world", and strive to cultivate and meet the needs of China's socialist modernization in the new era, with all-round development of morality, intelligence, physique, aesthetics and labor, firm ideals and beliefs, broad cultural vision, solid foundation, wide knowledge and high quality.
To train students to become senior specialized advertising talents with scientific theoretical quality and lofty ideals and beliefs, international vision and national spirit, adapting to the background of innovation and integration of advertising forms in the new marketing and new media environment, cultivating extensive cultural and artistic literacy and cross-integration research ability, mastering creative thinking methods and creative presentation skills, understanding advanced communication concepts and mass media characteristics, being competent in advertising planning, marketing, media publicity, public relations management and brand communication, and serving for national innovation and development, especially the empowerment of cultural and creative industries in the capital.
Graduates can engage in creative planning, creative presentation, marketing operation, media publicity, public relations management, brand building and communication, urban culture construction and art market management in major media, professional advertising companies, publicity and marketing departments of various enterprises and institutions, government advertising management agencies and other units, and become the backbone of relevant jobs, outstanding planners and decision makers of major issues after five years.
IV. Graduation Requirements and Realization Matrix
1. Graduation requirements
(1) Quality requirements
1) Political quality Love the country, support the leadership of the Communist Party of China (CPC), adhere to the correct political position and direction, adhere to the Marxist theory and methods, and adhere to the correct direction of public opinion.
2) Moral quality Have good media literacy, abide by the ethics of news media and advertising laws and regulations, cultivate the sense of responsibility for the needs of the country, and have the ideal of striving for national prosperity, national rejuvenation and people's happiness.
3) Professional quality and physical quality. Have a clear understanding of the role of advertising practitioners, develop an international vision and value national inheritance. Have positive, optimistic, competitive and cooperative personality, master the basic knowledge and ability of advertising, and have the basic quality of starting a business. With physical and mental health, conforming to the "National Students' Physical Health Standard" stipulated by the Ministry of Education.
(2) Ability requirements
4) Possess the theoretical learning ability suitable for advertising related work, and master the method of continuous learning.
5) Have the practical ability and practical innovation ability of the advertising industry corresponding to the new marketing and new media environment. Have the ability of innovative design and innovation communication to adapt to the economic, social and cultural construction.
6) Good creative ability and creative presentation ability of words, graphics and image languages. Good teamwork and communication skills. Good cross-cultural international communication skills.
7) Have the ability to learn and apply computer and modern new media technology.
8) Master the basic methods of social science research and marketing, and have the ability of social science investigation and research.
(3) Knowledge requirements
9) Have theoretical knowledge and basic business skills related to advertising, and have extensive and solid basic knowledge and cross-research ability in humanities and social sciences. Master innovative design and innovative communication skills that are suitable for economic, social and cultural construction.
10) Learn the guidelines, policies and relevant laws and regulations of the current national news advertising. Master the development status and trend of the industry, and understand the development trends of international advertising industry and major.
11) Understand and master the basic knowledge of computer and modern new media technology and related applications.
12) Be proficient in a foreign language, and achieve a high level of application in foreign language listening, speaking, reading, writing and translation.
13) Master the relevant principles and knowledge of media, advertising and culture and art market management, and have certain knowledge and ability in marketing, media investigation, media planning and operation.
14) Master the basic knowledge and skills of Creation Business, and possess innovative thinking and certain entrepreneurial qualities and abilities.
2. Support matrix
See Table 1 for the relationship matrix between the training objectives and graduation requirements of this major.
Table 1 Supporting Matrix of Graduation Requirements of Advertising Major for Training Objectives
	Training Objectives
	Graduation requirements (√)

	
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13
	14

	Scientific theoretical quality
Lofty ideals and beliefs
	√
	√
	
	√
	
	
	
	
	√
	√
	
	
	
	√

	International Vision
	
	
	√
	
	
	√
	
	
	√
	
	
	√
	
	

	Chinese ethos
	
	√
	
	
	
	
	
	
	√
	
	
	
	
	

	Broaden cultural and artistic attainment
	
	
	
	
	
	
	
	
	√
	
	
	√
	
	

	Cross-fusion research capability
	
	
	
	√
	√
	
	√
	√
	
	
	√
	√
	√
	

	Creative thinking method
Presentation skills
	
	
	√
	
	
	√
	√
	
	
	
	
	
	
	√

	Understand advanced communication concepts and characteristics of mass media.
	
	√
	
	√
	
	
	
	
	
	√
	√
	
	
	√

	Competent in advertising planning, marketing operation, media publicity, public relations management and brand communication.
	
	
	√
	
	√
	√
	
	√
	
	
	
	
	√
	√

	High-quality and applied innovative advertising talents
	√
	√
	√
	
	
	
	√
	
	
	
	√
	√
	
	√


See Table 2 for details of the supporting matrix of this major's curriculum for graduation requirements.
Table 2 Supporting Matrix for Graduation Requirements of Advertising Major Courses
	Course Title (including practice)
	Graduation requirements 

	
	1
	2
	3
	4
	5
	6
	7
	8
	9
	10
	11
	12
	13
	14

	Basic Principles of Marxism
	●
	
	
	
	
	
	
	
	
	
	
	
	
	

	Introduction to Mao Zedong Thought and Theoretical System of Socialism with Chinese Characteristics
	●
	
	
	
	
	
	
	
	
	
	
	
	
	

	Value, Morality and Rule of Law
	●
	●
	
	
	
	
	
	
	
	
	
	
	
	

	Outline of Modern Chinese History
	●
	
	
	
	
	
	
	
	
	
	
	
	
	

	Introduction to Xi Jinping's Thought of Socialism with Chinese Characteristics in the New Era
	●
	
	
	
	
	
	
	
	
	
	
	
	
	

	College English (Comprehensive)
	
	
	●
	
	
	●
	
	
	
	
	
	●
	
	

	College English (Advanced)
	
	
	●
	
	
	●
	
	
	
	
	
	●
	
	

	Computer Network Application
	
	
	●
	
	
	◎
	
	●
	
	
	●
	
	
	

	PE
	
	
	●
	
	
	
	
	
	
	
	
	
	
	●

	 Introduction to Communication Science
	●
	◎
	●
	●
	
	
	
	
	◎
	
	
	
	
	

	 Introduction to Journalism
	●
	●
	
	●
	
	
	
	
	
	●
	
	
	
	

	Marketing
	
	
	●
	●
	
	
	
	
	◎
	
	
	
	●
	

	Consuming Psychology and Acts
	
	
	●
	●
	
	
	
	
	●
	
	
	
	●
	

	Ads History of China and Foreign Countries
	●
	◎
	●
	
	
	
	
	
	
	●
	
	
	
	

	Introduction to Advertising
	
	
	●
	●
	
	
	
	
	●
	
	
	
	◎
	

	Advertising Original Idea
	
	
	●
	●
	
	◎
	
	
	●
	
	
	
	
	

	Advertising Planning
	
	
	
	
	◎
	
	●
	●
	◎
	
	●
	
	◎
	◎

	Basis on General Design
	
	◎
	◎
	●
	●
	●
	●
	
	●
	
	
	
	
	

	Basis on Visual Transmission Design
	
	
	◎
	
	●
	●
	
	
	◎
	◎
	
	
	
	●

	Advertising Laws And Media Ethics
	●
	●
	
	
	
	
	
	
	
	●
	
	
	
	

	Movie and TV Ads Creation 
	
	
	●
	●
	◎
	●
	◎
	
	
	
	●
	
	
	◎

	CGD
	
	
	●
	
	●
	●
	●
	
	◎
	●
	◎
	
	
	●

	Advertisement Copy Writing
	
	
	●
	●
	◎
	●
	◎
	
	●
	
	
	
	
	◎

	International Advertising (Bilingual)
	
	
	●
	●
	
	●
	
	
	
	●
	
	
	
	

	Advertisement Cultural Topics (Bilingual)
	
	
	●
	
	
	●
	
	
	●
	
	
	
	
	

	Media Study
	
	◎
	●
	●
	
	
	
	
	●
	
	
	
	◎
	

	Marketing Strategies and Investigation
	
	●
	
	
	●
	
	
	
	●
	
	
	
	
	◎

	Statistic Data Analysis and Assessment of Advertisement Effects
	
	
	
	◎
	●
	
	●
	◎
	
	
	
	
	●
	

	Organization Image Design (CI)
	
	
	◎
	
	●
	●
	●
	◎
	◎
	◎
	◎
	
	◎
	◎

	 Social Creation Practice
	⊙
	●
	●
	⊙
	●
	◎
	
	
	●
	
	
	
	
	●

	 Public Relationship Theory
	
	
	●
	●
	
	
	
	
	●
	
	
	
	●
	

	 Advertisement Management
	
	
	
	
	●
	
	
	●
	
	
	
	
	●
	◎

	Arts Sociology
	●
	●
	●
	●
	
	●
	
	
	●
	
	
	
	
	

	Arts and Cultural Economics (Bilingual)
	
	
	●
	●
	
	
	
	
	●
	
	
	
	●
	

	Art Market and Management
	
	
	●
	
	
	
	
	●
	●
	
	
	
	●
	●

	Introduction to Visual Culture Classic Theory
	
	●
	
	
	
	●
	
	
	●
	
	
	
	
	

	City Culture Study
	
	
	●
	●
	
	
	
	●
	●
	
	
	
	
	

	Introduction to Western Culture
	●
	
	
	
	
	●
	
	
	●
	
	
	
	
	

	History of Modern China Arts
	●
	⊙
	●
	●
	
	◎
	
	
	●
	
	
	
	⊙
	

	Chinese Aesthetics
	●
	●
	
	●
	
	
	
	
	●
	
	
	
	
	

	Selected Readings in Western Art
	
	
	●
	
	●
	●
	
	
	●
	
	
	
	
	

	Modern Fine Arts Thoughts
	
	
	
	
	●
	●
	
	●
	
	
	
	
	
	

	New Media Art
	
	
	
	
	●
	
	●
	
	
	
	●
	
	
	

	Creative Writing of Micro-film
	
	
	●
	
	●
	●
	
	
	
	
	●
	
	
	

	Military Theory
	●
	●
	
	
	
	
	
	
	
	
	
	
	
	

	Military Training
	●
	●
	
	
	
	
	
	
	
	
	
	
	
	

	Mechanical Engineering Training A
	
	
	
	
	●
	
	
	
	
	
	
	
	
	

	Practice of "Building Socialism with Chinese Characteristics"
	●
	●
	
	
	
	
	
	
	
	
	
	
	
	

	Advertisement Creation Practice
	
	
	●
	●
	◎
	●
	
	
	●
	
	
	
	
	◎

	Marketing Training
	
	
	●
	●
	
	
	
	
	●
	
	
	
	●
	

	Advertising Planning Practices
	
	
	
	
	
	
	●
	●
	●
	
	●
	
	●
	●

	Visual Transmission Design Practice
	
	
	●
	
	●
	●
	
	
	◎
	◎
	
	
	
	●

	Movie and TV Ads Practice
	
	
	
	
	◎
	●
	◎
	
	
	
	●
	
	
	◎

	Exercise of Advertising Writing Approaches
	
	
	●
	●
	◎
	●
	◎
	
	●
	
	
	
	
	◎

	Investigation of Advertising
	
	
	●
	
	
	
	●
	●
	
	●
	
	
	
	

	Practice for Theoretical Knowledge
	
	
	●
	
	
	
	
	●
	◎
	●
	
	
	
	

	Practice for Employment
	
	
	●
	
	●
	
	
	
	●
	
	
	
	
	●

	Graduation Design (Thesis Writing)
	
	
	●
	●
	
	
	
	●
	●
	●
	
	
	
	

	Credit for Creation Business
	
	
	●
	◎
	●
	●
	●
	●
	●
	●
	●
	
	●
	●

	Social Creation Practice 1
	⊙
	●
	●
	⊙
	●
	◎
	
	
	●
	
	
	
	
	●

	Social Creation Practice 2
	⊙
	●
	●
	⊙
	●
	◎
	
	
	●
	
	
	
	
	●

	Artistic Display and Practice
	
	●
	
	
	
	●
	
	
	●
	
	
	
	
	

	Modern Arts Cognition and Communication Practice
	
	
	
	
	●
	●
	
	●
	
	
	
	
	
	

	Freshman Seminar Course
	
	
	●
	
	
	
	
	
	
	●
	
	
	
	

	Academic Thesis Writing
	●
	●
	
	◎
	
	
	
	●
	●
	
	
	
	
	

	Academic Frontier Course
	
	◎
	●
	●
	
	
	
	
	
	●
	
	
	
	◎

	Four History of Arbitrary Elective Courses in General Education
	●
	●
	
	
	
	
	
	
	
	
	
	●
	
	

	Optional elective course of general education
	
	●
	
	
	
	●
	
	
	
	
	
	●
	
	

	Foreign Language Elective Course
	
	
	
	
	
	●
	
	
	
	
	
	●
	
	

	Specialized course of university
	
	
	
	
	
	
	
	
	●
	
	
	
	
	

	College Student Psychological Mediation
	
	●
	●
	
	
	
	
	
	
	
	
	
	
	◎

	Situation and Policy
	●
	●
	
	
	
	
	
	
	
	
	
	
	
	◎


Note: ●: indicates that there is a strong correlation; ◎: indicates that there is a general correlation; ⊙: indicates that there is a weak correlation
V. Curriculum System and Credit Allocation
Table 3 Course system and credit allocation table of advertising major
	Course Type
	Course topic
	Subject course
	Credits

	
	
	
	Required
	Elective

	General education
49 credits
31%
	Ideals, Beliefs and Patriotism
24 credits, 16%
	Ideology and Politics
	16
	

	
	
	Military Theory
	2
	

	
	
	Military Training (Practice)
	2
	

	
	
	PE
	4
	

	
	Class Foundation and Scientific Literacy
3 credits, 1%
	Mathematics and natural science
	
	

	
	
	Computer class
	2
	

	
	
	Physical experiment (practice)
	1
	

	
	International Vision and Communication Expression
8 credits, 5%
	College English
	8
	

	
	Comprehensive Quality and Civic Responsibility
14 credits, 9%
	Engineering economy and project management
	
	11

	
	
	Cultural Self-Confidence and Artistic Appreciation
	
	

	
	
	Scientific Exploration and Innovative Development
	
	

	
	
	Moral Cultivation and Physical and Mental Health
	1
	

	
	
	Communication, Expression and Global Vision
	
	2

	Professional Education
108 credits
69%
	Subject basic course
54 credits, 36%
	Subject basic course
	34
	20

	
	Elective courses for professional development
23 credits, 14%
	Specialized Elective Courses
	
	23

	
	Individualized elective course
6 credits, 4%
	Theoretical Course in "Professional Education"
	
	6

	
	Practice and Innovation
25 credits, 16%
	Experiment
	
	

	
	
	Practice
	5
	

	
	
	Comprehensive curriculum design
	7
	3

	
	
	Graduation Design
	8
	

	
	
	Credit for Creation Business
	2
	


VI. Main Discipline
Main disciplines of advertising major: journalism and communication, marketing.
VII. Core Curriculum
See Table 4 for details of professional core courses offered by this major.
Table 4 List of core courses of advertising major
	No.
	Course Number
	Course Title
	Credits
	Total credit hours
	Theorical hours
	Practical hours
	School term
	Remarks

	1
	1760239
	 Introduction to Communication Science
	3
	48
	40
	8
	1
	

	2
	0008234
	 Introduction to Journalism
	3
	48
	36
	12
	2
	

	3
	1760240
	Marketing
	3
	48
	32
	16
	3
	

	4
	1760066
	Consuming Psychology and Acts
	2
	32
	32
	0
	4
	

	5
	1790040
	Ads History of China and Foreign Countries
	2
	32
	16
	16
	2
	

	6
	0007937
	Introduction to Advertising
	4
	64
	48
	16
	1
	

	7
	0008219
	Advertising Original Idea
	4
	64
	48
	16
	3
	

	8
	0008220
	Advertising Planning
	4
	64
	48
	16
	2
	

	9
	0007292
	Advertising Laws And Media Ethics
	2
	32
	24
	8
	3
	

	10
	0008222
	Movie and TV Ads Creation 
	4
	64
	52
	12
	5
	

	11
	1760246
	CGD
	4
	64
	32
	32
	4
	

	12
	1760247
	Advertisement Copy Writing
	4
	64
	48
	16
	3
	

	13
	1760249
	Media Study
	3
	48
	40
	8
	5
	

	14
	1760250
	Marketing Strategies and Investigation
	2
	32
	20
	12
	6
	

	15
	1760251
	 Statistical data analysis
Assessment of Advertisement Effects
	2
	32
	8
	24
	6
	


VIII. Main Practical Links and Independent Experimental Courses
See Table 5 for details of the major practical links and independent experimental courses of this major.
Table 5 Main practical links of advertising major
	Project
	Course Number
	Course Title
	Credits
	Total credit hours
	Theorical hours
	Practical hours
	School term
	Remarks

	Main practical teaching links
	1760242
	Advertisement Creation Practice
	1
	30
	8
	22
	5
	

	
	0008227
	Marketing Training
	1
	30
	8
	22
	5
	

	
	0008229
	Advertising Planning Practices
	1
	30
	8
	22
	3
	

	
	0008228
	Visual Transmission Design Practice
	1
	30
	8
	22
	2
	

	
	0008230
	Movie and TV Ads Practice
	1
	30
	8
	22
	6
	

	
	0004438
	Exercise of Advertising Writing Approaches
	1
	30
	8
	22
	3
	

	
	0008232
	Investigation of Advertising
	1
	30
	0
	30
	6
	

	
	0007585
	Practice for Theoretical Knowledge
	1
	30
	8
	22
	2
	

	
	0007587
	Practice for Employment
	4
	120
	12
	108
	8
	

	
	1760243
	Graduation Design (Thesis Writing)
	8
	480
	0
	480
	8
	


IX. Characteristic Courses
See Table 6 for details of the characteristic courses offered by this major.
Table 6 List of featured courses of advertising major
	No.
	Course Number
	Course Title
	Credits
	Total credit hours
	Theorical hours
	Practical hours
	School term
	Remarks

	1
	1760250
	Marketing Strategies and Investigation
	2
	32
	16
	16
	6
	

	2
	1760257
	Social Creation Practice
	2
	32
	16
	16
	6
	

	3
	0008463
	Art Market and Management
	3
	48
	40
	8
	5
	

	4
	1760246
	CGD
	4
	64
	32
	32
	4
	

	5
	1760262
	City Culture Study
	2.5
	40
	32
	8
	7
	

	6
	1760244
	Credit for Creation Business
-Advertising Practice 1
	1
	30
	2
	28
	Ⅳ
	

	7
	1760245
	Credit for Creation Business
-Advertising Practice 2
	1
	30
	2
	28
	Ⅵ
	


X. Demonstration Course
See Table 7 for details of the demonstration courses offered by this major.
Table 7 List of demonstration courses for advertising major
	Ideological and political courses (list five representative courses)

	No.
	Course Number
	Course Title
	Credits
	Total credit hours
	Theorical hours
	Practical hours
	School term
	Remarks

	1
	1760239
	Introduction to Communication Science
	3
	48
	40
	8
	1
	

	2
	0008234
	Introduction to Journalism
	3
	48
	36
	12
	2
	

	3
	0007292
	Advertising Laws And Media Ethics
	2
	32
	24
	8
	3
	

	4
	1760263
	Introduction to Western Culture
	2
	32
	28
	4
	5
	

	5
	0008219
	Advertising Original Idea
	4
	64
	48
	16
	3
	

	Research-oriented course

	No.
	Course Number
	Course Title
	Credits
	Total credit hours
	Theorical hours
	Practical hours
	School term
	Remarks

	1
	1760257
	Social Creation Practice
	2
	32
	16
	16
	6
	

	2
	1760260
	Arts and Cultural Economics (Bilingual)
	3
	48
	40
	8
	6
	

	3
	0008463
	Art Market and Management
	3
	48
	40
	8
	5
	

	4
	1760249
	Media Study
	3
	48
	30
	18
	5
	

	5
	1790040
	Ads History of China and Foreign Countries
	2
	32
	16
	16
	2
	

	6
	1760256
	Organization Image Design (CI)
	2
	32
	16
	16
	7
	

	Online/offline/online-offline hybrid courses (list five representative courses)

	No.
	Course Number
	Course Title
	Credits
	Total credit hours
	Theorical hours
	Practical hours
	School term
	Remarks

	1
	0008220
	Advertising Planning
	4
	64
	48
	16
	2
	

	2
	1760247
	Advertisement Copy Writing
	4
	64
	48
	16
	3
	

	3
	1760257
	Social Creation Practice
	2
	32
	16
	16
	6
	

	4
	0007937
	Introduction to Advertising
	4
	64
	54
	10
	1
	

	5
	0009377
	Creative Writing of Micro-film
	2
	32
	24
	8
	7
	


XI. Autonomous Courses
See Table 8 for details of autonomous courses offered by this major.
Table 8 List of autonomous courses for advertising majors
	No.
	Course Number
	Course Title
	Credits
	Total credit hours
	Theorical hours
	Practical hours
	School term
	Remarks

	1
	1710556
	Freshman Seminar Course
	1
	16
	12
	4
	1
	

	2
	1760267
	Academic Thesis Writing
	1
	16
	12
	4
	3
	

	3
	1760268
	Academic Frontier Course
	1
	16
	12
	4
	4
	


XII.  Topology diagram of prerequisite relationship for compulsory courses
See attachment for detailed topology diagram.
	First semester
	Second semester
	Third semester
	Fourth semester
	Fifth semester
	Sixth semester
	Seventh semester
	Eighth semester

	Ideological and political and basic training modules for college students
	Outline of Modern Chinese History 2
	
	
	
	
	
	

	Ideological and Moral Cultivation and Fundamentals of Law: 1
	
	
	Introduction to Mao Zedong Thought and Theoretical System of Socialism with Chinese Characteristics 4
Practice of "Building Socialism with Chinese Characteristics"4
	
	
	
	

	
	
	Basic Principles of Marxism 3
	
	
	
	
	

	
	Introduction to Xi Jinping's Thought of Socialism with Chinese Characteristics in the New Era 2
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	College English 2
	
	
	
	
	
	

	College English 1
	
	
	
	
	
	
	

	
	PE 2
	PE 3
	PE 4
	
	
	
	

	PE 1
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	Military Training 2
	
	
	
	
	
	

	
	
	
	Mechanical Engineering Training 4
	
	
	
	

	
	Military Theory 2
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	Cross-integration comprehensive quality module
	
	

	
	
	
	
	
	
	

	
	
	
	
	Optional elective course of general education 5
	Optional elective course of general education 6
	Optional elective course of general education 7
	

	
	
	
	
	
	Specialized course of university (Note) 6
	Specialized course of university (Note) 7
	


	First semester
	Second semester
	Third semester
	Fourth semester
	Fifth semester
	Sixth semester
	Seventh semester
	Eighth semester

	Advertising Innovation Fusion Cognitive Module
	
	
	
	
	
	
	

	Freshman Seminar Course 1
	Practice for Theoretical Knowledge 2
	Academic Thesis Writing
	Academic Frontier Course 4
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	Social Creation Practice 1
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	Advertising professional training Theoretical research module
	
	Advertising Laws And Media Ethics (Research Topic) 3
	International Advertising (Bilingual) 4
	Advertisement Cultural Topics (Bilingual) 5
	
	
	

	
	
	
	
	
	
	
	

	
	Ads History of China and Foreign Countries 2
	
	
	
	
	
	

	Introduction to Advertising 1
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	Marketing 3
	
	
	
	
	

	
	
	Marketing Promotion 5
	
	
	Public Relationship Theory 6
	
	

	
	
	Consumer behavior and psychology study 3
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	Introduction to Communication Science 1
	Introduction to Journalism 2
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	Creation Application Module
	
	
	
	
	
	
	

	
	
	Advertisement Copy Writing 3
Exercise of Advertising Writing Approaches 5
	
	
	
	

	
	
	
	
	
	
	

	
	Advertising Planning 2
	Advertising Original Idea 3
	
	Media Study 5
	
	
	

	
	
	
	
	
	
	
	

	
	Advertising Planning Practices 3
	Advertisement Creation Practice 5
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	Credit for Creation Business 7
	

	
	
	
	
	
	Marketing Investigation 6
	
	Practice for Employment 8

	
	Basis on Visual Transmission Design 2
	
	
	
	Investigation of Advertising 6
	Advertisement Management 7
	Graduation Design (Thesis Writing)

	Basis on General Design 1
	
	
	
	
	Statistic Data Analysis and Assessment of Advertisement Effects 6
	
	

	
	
	
	
	
	
	
	

	
	
	
	
	Film and television creation 5
	
	
	

	
	
	Advertisement Media Techniques 3
	CGD 4
	
	
	
	

	
	Visual Transmission Design Practice 2
	
	
	Movie and TV Ads Practice 6
	
	Organization Image Design (CI) 7
	

	
	
	
	
	
	
	
	


	First semester
	Second semester
	Third semester
	Fourth semester
	Fifth semester
	Sixth semester
	Seventh semester
	Eighth semester

	
	
	
	
	
	
	
	

	Cultural and artistic attainment and cultural creation application
	
	
	
	
	
	
	

	Cultural and artistic attainment module
	
	
	
	
	
	
	

	
	
	History of Modern China Arts 3
	Modern Fine Arts Thoughts 4
	
	Introduction to Visual Culture Classic Theory 6
	
	

	
	
	Selected Readings in Western Art 3
	
	
	
	
	

	
	
	Arts Sociology 3
	Chinese Aesthetics 4
	Introduction to Western Culture 5
	
	City Culture Study 7
	

	
	
	
	
	
	
	
	

	
	
	
	
	
	
	
	

	Cultural and creative industry application module
	
	
	
	Art Market and Management (Research Topic) 5
	Social Creation Practice (Research Topic) 6
	Creative Writing of Micro-film 7
	

	
	
	
	New Media Art 4
	Artistic Display and Practice 5
	Social Creation Practice 6
	
	

	
	
	
	Arts and Cultural Economics (Bilingual) (Research Topic)4
	
	Modern Arts Cognition and Communication Practice 6
	
	


XIII.  Planned Educational System
Four years
XIV. Graduation and Degree Requirements
If you have completed 157 credits specified in this training program, 3 credits for professional independent courses and 12 credits required by the Measures for the Administration of the Second Classroom for Undergraduates of Beijing University of Technology, you can obtain the undergraduate diploma of advertising.
Students who meet the graduation requirements and meet the requirements of Detailed Rules for the Implementation of Degree Awarding in Beijing University of Technology can be awarded a bachelor's degree in engineering with the approval of the Literary Degrees Committee of the school.
XV. Schedule of Teaching Process
For details, please refer to the 2020 edition of the guiding teaching plan schedule for undergraduate students majoring in advertising.
XVI. Instructions for Academic Guidance
1. Individual demand course
Students can take 6-credit elective courses. Including advertising professional basic elective courses, professional elective courses, other professional basic compulsory courses, basic elective courses and professional elective courses.
2. Major elective courses
Students need to complete 23 credit courses from 34.5 credit professional elective courses.
3. Independent courses
Students should complete three credit courses, including Freshmen Seminar Course, academic thesis writing course and academic frontier course, which are not included in the total credits and weighted scores.
4. Other
Because the proportion of students majoring in advertising is increasing year by year, the postgraduate review is concentrated in the 7th semester, and the internship of advertising majors generally requires about 6 months, so the work internship is arranged in the 8th semester, but in practice, it is organized from the 7th semester to increase the internship length and ensure the internship effect.
XVII. Other Explanations
According to the characteristics of advertising major, innovation credits require to complete Advertisement Practice 1 and Advertisement Practice 2, and take part in advertising major competitions such as college students' advertising contest, Times Golden Award contest, academy award contest and other advertising design practice activities inside and outside the school.
XVIII. Elective Courses for Individual Needs of Other Majors in the School
This major is an elective course for individual needs offered by other majors in the school (basic required and elective courses of this major, elective courses of major). See Table 9 for details.
Table 9 List of elective courses of individual needs offered by advertising major for other majors
	No.
	Course Number
	Course Title
	Credits
	Total credit hours
	Course Type
	Device course
	School term
	Remarks

	1
	0008219
	Advertising Original Idea
	4
	64
	J1
	
	3
	

	2
	1760257
	Social Creation Practice
	2
	32
	X
	
	6
	

	3
	1760265
	Modern Fine Arts Thoughts
	2
	32
	X
	
	4
	


Note: The types of courses include: J1: required courses for basic disciplines; J2: subject-based elective course; X: major elective courses.
XIX. Elective General Education Courses for School
This major is a general education elective course offered by the school. See Table 10 for details.
Table 10 General education elective List of advertising major
	No.
	Course Number
	Course Title
	Credits
	Total credit hours
	Theorical hours
	Practical hours
	Type
	Remarks

	1
	0008302
	Stock Investment Practice
	2
	32
	28
	4
	Engineering economy and project management
	

	2
	0001140
	Western-art History & Masterpiece Appreciation
	2
	32
	30
	2
	Cultural Self-Confidence and Artistic Appreciation
	

	3
	0006910
	The Symbols and meanings in the world classic movies
	2
	32
	28
	4
	Cultural Self-Confidence and Artistic Appreciation
	

	4
	0009377
	Creative Writing of Micro-film
	2
	32
	20
	12
	Cultural Self-Confidence and Artistic Appreciation
	

	5
	007966
	Introduction to Western Famous Literature
	2
	32
	32
	
	Cultural Self-Confidence and Artistic Appreciation
	

	6
	1790004
	Appreciation of Chinese Classic Poems
	2
	32
	32
	
	Cultural Self-Confidence and Artistic Appreciation
	

	7
	1790003
	Clippings of Chinese Culture History
	2
	32
	32
	
	Cultural Self-Confidence and Artistic Appreciation
	

	8
	1790100
	Study on Chinese Ancient Cultural Classics
	2
	32
	32
	
	Cultural Self-Confidence and Artistic Appreciation
	

	9
	1790160
	The Research and Imitation of Wang xizhi Calligraphy
	2
	32
	32
	
	Cultural Self-Confidence and Artistic Appreciation
	

	10
	1790069
	Chinese Aesthetics
	2
	32
	32
	
	Cultural Self-Confidence and Artistic Appreciation
	

	11
	0004427
	Chinese and Foreign Art Appreciation
	2
	32
	32
	
	Cultural Self-Confidence and Artistic Appreciation
	

	12
	0006287
	History of Chinese Beaux-art
	2
	32
	32
	
	Cultural Self-Confidence and Artistic Appreciation
	

	13
	0008585
	Media and Society
	2
	32
	32
	
	Scientific Exploration and Innovative Development
	

	14
	0004385
	Introduction to Culture Industry
	2
	32
	32
	
	Cultural Self-Confidence and Artistic Appreciation
	

	15
	0008676
	Selected Topics in City Culture
	3
	32
	32
	
	Cultural Self-Confidence and Artistic Appreciation
	


Type: See the classification requirements of "comprehensive quality and civic responsibility" in the curriculum system.
XX. Minor Study and Teaching Plan
Students majoring in advertising with double degrees are required to complete 36 credits, and students majoring in advertising with minor are required to complete 15 credits. For details, please refer to the 2020 edition of the teaching schedule of minor graduation and minor bachelor's degree of advertising major.
